
 
 

Food Bank of Lincoln Creative Brief 
 
Situation Market 

The Lincoln community is naturally philanthropic. The Big Event and Dance Marathon are 
two of the largest philanthropic events held on the university campus, helping hundreds and 
raising thousands of dollars to help those in the Nebraska community. While this is great, 
there is a lack of events that are open to the entire community. 

 
Product 
A food drive event held at PBA. Donations will be gathered at various locations (i.e. local 
businesses, faith-based organizations, and university campus). Each location is responsible 
for transporting their donations to PBA for the event. At the event the teams will be able to 
weigh in their donations and create a ‘can sculpture’ that teams will be able to submit for a 
competition. 

 
Opportunity 
Humans are naturally triggered by competition. We need to leverage the competitive 
nature of donation drives. Create category-specific teams as well as an overall donations 
winner. Businesses, churches, universities, the community wants to help the community; 
however, they also want to win. 

  

Objective We want to raise food and funds to support the Food Bank of Lincoln’s mission to alleviate 
hunger in Southeast Nebraska. We are also looking to increase awareness of food insecurity 
in Southeast Nebraska while promoting community involvement throug donation 
collections and volunteerism 

  

Strategy Donation drives trigger the human’s enate thrill for competition. We will make this event a 
competitive event in order to increase morale and increase the amount of donations 
collected. 

  

Target Audience 
 

The Young, Involved, Startup 
This is a community of people. From humble beginnings, they understand the struggle to 
keep afloat, and they are willing to give back and help those who need help. While they are 
busy trying to keep their new business going and growing, they are scrappy by nature. Their 
competitive-yet-friendly attitudes are what brings this community of entrepreneurs 
together. 
 
The Extracurricular All-Star 
They may not have straight-As per se, but their rap sheet of clubs and organizations surely 
fill up their resumes. Although highly involved, they never stop looking for opportunities to 
be even more involved. Best believe they are part of the Greek community, student 



 
 

government, The Big Event and Dance Marathon. The Extracurricular All-Star is seen on 
campus as a walking advertisement for whatever event their club or organization is putting 
on next. 
 

Brand Tone/ 
Personality 

Food Bank of Lincoln is philanthropic, fun, competitive 

                                              

 Current Consumer Belief Brand Insight Desired Consumer Belief 

Emotional 
Junk 

Giving back to the community is 
great; there are so many 
opportunities to give back on 
campus so I don’t really need to 
be that committed to one cause 

People love giving back to the community, 
sure, but humans are competitive by 
nature 

Food Bank of Lincoln’s event at 
PBA is something different and 
although I don’t have food laying 
around, I am sure I know people 
who do 

 Current Consumer Action Reasons to Believe Desired Consumer Action 

Rational 
Junk 

There are already two foodbanks 
on campus and I don’t have spare 
food laying around for me to 
donate 

We will organize the event by teams. 
Teams will compete for most donations by 
weight and there will be another 
competition for donation sculpture, 
another opportunity for them to compete 

I am going to volunteer for Food 
Bank of Lincoln’s event and see if I 
can create a team to collect the 
most donations and create a sick 
tower of donations 

 
Tactical Elements 

 
Event at PBA. Teams will collect food and bring donations to PBA to be weighed. 

  

Executional  
Mandatories 

Event name, logo 

  

 


