
 
 

Bread & Cup Creative Brief 
 
Situation Market 

While technology has time and time again brought unlikely communities together, nothing 
brings people together like sharing a meal. With the new Pinnacle Bank Arena and other 
thriving businesses that pride themselves on having the best deals for food and drink, foot 
traffic around the Haymarket area has grown exponentially with new businesses coming in 
everyday. Bread & Cup has been there from the beginning, adapting to the needs of the 
Lincoln community.  

 
Product 
Bread & Cup is celebrating 10 years of bringing together the Lincoln community. At Bread & 
Cup, customers are able to take a break and unplug from the world. They are able to focus 
on the people they surround themselves with over a relaxed meal. While deals on food and 
drinks are appealing, a meal is only as good as the people you share it with.  

 
Opportunity 
Unlike other restaurants and bars in the Haymarket, Bread & Cup prides itself on their 
neighborly and inviting  atmosphere. Bread & Cup is a place for families, first dates and 
treat-yourselves with your friends. It doesn’t take much to form a connection with someone 
special, it is as simple as Bread & Cup. 

  

Objective Our goal is to increase awareness of Bread & Cup’s 10th Anniversary with the Lincoln 
community. We can measure this by the amount of views/likes/shares of the videos, as well 
as how many people are driven to the Bread & Cup website.  

  

Strategy Sharing a meal is the easiest way to bring people together. Gathered around a dining room 
table, people are able to connect in a way that technology cannot mimick. Families, friends, 
first dates and long term relationships  build and flourish around tasty food and a local 
atmosphere. Bread & Cup is a place where Mandy will tell her mom about her new 
boyfriend, where John  will take Jess on their first date, and a place where Anna and Kelsie 
can go to rehash their eventful weekend. Relationships have grown and  strengthened at 
Bread & Cup for 10 years now, and will continue to do so. 

  

Target Audience 
 

The Nostalgic Millennial 
This young, 21-30 year old has outgrown the superficial relationships they once had. They 
are disinterested in keeping dying friendships and have lost interest in Tinder altogether. 
They want something real. While they find drink and wing deals exciting, they also vibe on a 
local atmosphere in which they can have a nice meal with their parents when they come to 
visit, brunch with their friends or a potential new first-date spot in hopes of finding ‘the one’. 
They want a place to call their own. While these millennials are by no means ready to settle 



 
 

down, they have just found importance in building and strengthening the relationships they 
have. 

Brand Tone/ 
Personality 

Bread & Cup creates community. They not only have an atmosphere that allows people to 
connect with each other, they care about the people that come through their doors. Bread & 
Cup has been in the Haymarket from the start of its growth, they have been there forever 
and know everyone who has ever come through their doors. Bread & Cup is local. Bread & 
Cup is home. 

                                              

 Current Consumer Belief Brand Insight Desired Consumer Belief 

Emotional 
Junk 

I am looking for somewhere to 
take my girlfriend on a proper 
date that has tasty food and a 
great atmosphere. I could go 
wherever has the best deal, but 
we have already been to all those 
places, I want this to be special. 

All humans have the desire to connect, and 
while technology makes that easier and 
faster,  nothing does that better than a 
great meal shared with others 

Bread & Cup has a special kind of 
atmosphere that makes time with 
loved ones special. 

 Current Consumer Action Reasons to Believe Desired Consumer Action 

Rational 
Junk 

Millennials, while they  love 
experiences and are trying out 
new places, are price conscious. 
There needs to be a good enough 
reason for them to spend the 
extra dollar 

Bread & Cup’s nonchalant, sociable 
atmosphere allows its customers the 
chance to connect in a real way that 
matters 

We want consumers to connect 
with their loved ones around a 
Bread & Cup dining table 

 
Tactical Elements 

 
3- 30 second videos featuring people who have built and formed relations at the 
Bread & Cup.  
1- 1:30 video to feature on their website to help promote their 10 year anniversary 

  

Executional  
Mandatories 

New logo that helps promote their 10 year anniversary 

  

 


